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ABSTRACT 

One of the human needs is to interact with the people around him. Social 

interaction is a dynamic social relationship to build social relationships. 

Adolescence is a period of developmental transition towards adulthood, 

involving biological, cognitive and social changes. The urge to affiliate 

appears as well as with adolescents because as social beings they have 

various kinds of needs that must be met. Various means of communication 

that can be used in interaction, a means of communication that is currently a 

trend among adolescents is communication using social n etworks. This 

study aims to determine the effect of social networking on the needs of 

adolescent clients in the Islamic Psychology Study Program, Faculty of 

Psychology, Raden Fatah State Islamic University. This research is a 

quantitative study with a sample of 34 adolescents aged 18-21 years who 

come from students of the Islamic Psychology Study Program, Faculty of 

Psychology, Raden Fatah State Islamic University. The sampling technique 

used is random sampling. The independent variable in this study is social 

networking, while the dependent variable is the need for affiliation. The 

method of analysis of the data used is the method = 0,339 scale with the r , p 

& 0,05; gt .The research through kusioner propagated in 34 respondents  

5% significant: 0,05. 5. Obtained 0,339 table of r. From the data r table 

smaller than on the validity of the data. This suggests that social networking 

is influencing the affiliation student Uin Raden Fatah Palembang the 2020  
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INTRODUCTION 

One needs man is interact with the people in surrounding. Social 

interaction is social relationships that dynamic to interweave social 

relationships, namely social relationships between individuals per 
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individual, between the rival man, and among the individuals with human 

groups .Social interaction was also carried out by young people in the 

community or a history together if there was social contact and 

communication that can occur without having to touches a person. 

Adolescence is the development of the transition period between 

childhood with adulthood , biological involves a change , cognitive and 

social .Biological change characterized by height growth , hormonal 

changes and ripeness of sexual organs of puberty (Santrock characterized 

by, 2007).Teenagers as a person who is going through of dynamics in 

process of locating identity toward adult , need the presence of others as 

certainly an important element for their development (Christofides , Muise 

and Desmarais, 2009). 

The need to do a affiliation their fulfillment need the relation that 

warm and familiar with other people (Santoso, 2011) .The push to affiliated 

acquirable by adolescence because as a social species man have all kinds of 

needs that must be fulfilled of wanting to do his life went on , someone 

realizing that in a daily life , he did not maybe can be detached with 

others. By the presence of the relation of one human being from other 

human beings are going to grow a sense of togetherness which strong , so 

that it can be give satisfaction to one another (Yola, 2011). The relationship 

between human called equally communication, communication serves to 

connect and enjoin upon other people to process what we will report it , if 

the news understand exactly the message being delivered on messaging, 

it can be referred to as a communication that effective , if it is not , so an 

error occurs a message (Sri, 2013). 

Various means of communication have been developed starting 

from cell phone to cell phone or the internet in its function as a 

communications network in which is very effective .Means of 

communication which is currently being trend among teenagers is 

communication by means of social networks like facebook , twitter , line, 

ig, wa, etc. The use of social networking is the site where users can join in a 

community like the city, work, school, and the regions to make connections 

and interact with others (Yoseptian, 2012) .Social network users find and 

communicate with foreigners that we did not know before (Anggraeni, 

2013).  
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Social network users in building relationships interpersonal 

individuals can be free to show share the feelings of , experience and the 

knowledge among members of a online .Opens an opportunity for social 

network users to socialize with people and enlarge the profile of friendship 

networkswould they (Ali, 2014) .According to research conducted in 

sarchan (Sulaeman, 2013) the intensity of communication using excessive 

social network can be opium because pleasure that is offered , a person 

with the intensity of communication in the use of high social network then 

it would be more low the intensity of face-to-face communication 

interpersonal on a communication . Research conducted Nurmadia (2013) 

of users that experienced internet addiction especially often break social 

network communication with the family and their peers in the real 

world.Users that ignores social experience and activities his spare time will 

subsidy it would have no control over the internet .Researchers interested to 

scrutinize the influence of social network against a need affiliation the 

youth in a course of Study Psychology Fakutas Psychology Islamic 

State Islamic University Raden Fatah Palembang . 

 

RESEARCH METHODS 

A subject in this research is the youth in a course of study 

psychology of the faculty of psychology islamic state islamic university 

raden fatah .The subject of study are 34 people the subject .The sample 

collection was used in the study group in one post test .The methodology 

that was used in data collection that is a method of a scale for measuring 

social network and the needs of affiliation .The assessment of the scale and 

the needs of the social network affiliates in the youth in a course of study 

psychology of the faculty of psychology islamic state islamic university 

raden fatah using the measurement of likert scale .A measuring instrument 

was given to the subject of study first try out in adolescents in a course of 

study psychology of the faculty of psychology islamic state islamic 

university raden fatah , the subject of the trial is a student course of study 

psychology of the faculty of psychology islamic force 2020. 
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RESULTS AND DISCUSSION 

From the results of the analysis conducted the data can be trusted 

when r count instrument reliability & gt; of r table .A standard measure in 

research a significant degree used a: 5 % is significant 5: 0.05 .Was used in 

the study sempel 34 obtained r table as much as 0,339 .While in which data 

presented by spss obtained r count & gt; r table . 
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**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
 

Based on the results of the practical in table 1 with variable shows 

that questions about the influence of social network against a need 

affiliation expressed valid and can be used in do research by correlation 

value greater than 0.05 , from the point of maximum 10 yearsand items 

questions shows a value r-hitung & gt; 0.5 than r-tabel 0,339 .The 

measurement of sauatu is the practical way to uncover the how precisely and 

how accurate a a measuring instrument ( Purnomo , 2018 ) .Also seeks to 

capture the practical whether there is a question that is to be disposed or 

replaced because are considered not relevant .Can be seen in the practical 

compare in value r-hitung r-tabel with a value of .If a r-hitung were actually 

greater than the r-tabel so the results expressed valid. 
 

Tabel 2. The Value of Reliability (Every Grains Questions) 
Reliability Statistics 

 

Cronbach'

s Alpha 

 

 
N of Items 

.712 11 

In table 2 show reliability part statistic look the value of cronbach’s 

alpha items and reason significance 0,712 questions as much as 5 percent 

can be expressed that the questionnaire has it is reliable . 
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CONCLUSION 

From the research through kusioner who propagated on 34 

respondents 5 % is significant 5: 0,05. Obtained r table as much as 

0,339. From the data r table smaller than on the outcome of validity of the 

data obtained. This suggests that is very influential social network against a 

need affiliation students UIN Raden Fatah Palembang the 2020. Based on 

the results of the test which has been done so it can be concluded that the 

experimental work on this is against a need social network affiliated given 

to students of a program of study psychology raden fatah islam the state 

islamic university in palembang. The research was conducted by the 

provision of the questionnaire to be filled by respondents in accordance with 

the state of being of being endured respondents now. The condition of how 

the influence of social network on the lives of college student when using 

social network and the impact of what had happened to away from that. The 

results of these social jejering is a major influence to university students. 
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